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Abstract

The extart literaure in the areasof race,campaign communicaion and voting behavior hasleft unaddresseda
number of issuesthat we explorein this paper. Previous studieshave focusedalmost solely on the percetions
of black cardidatesby white voters we are interegedin underganding how racial cues in political advertising
affect voter votersQ(both black and white) evaluations of cardidatesof eitherrace This paper preserts the
reallts of a 2 (raceof cardidates blackvs. white,black vs. black) X 3 (racial mesages implicit racial mesage
vs. no racial mesage vs. explicit racial message) independent groups stimul us-posttes experimertal desgn pilot
study wherein participarts are exposedto campign advertisemerns that werecarefully crafted and produced
spectffically for this project We test the effects of racial mesageson vote choice and candidate evaluation in
both biracial (AfricanAmericanv. white) and all-black contegs, controlling for a number of theoretically-
groundedindependent variabes Reaults highlight the way informaion processing of ads with racial contert
affects the evaluation of candidatesin multiple elecion contexts, aswell asthe degreeto which such messages
areeffective in priming preexisting racial atitudes In short, what we know about how racial mesagesaffect
white votersdiffers from the reality of the way racial messageswork in the context of black voterswhereboth
cardidatesin the elecion are also black

! This study wasmack possible with funding from New Y ork UniverstyOsSteinhard School, DearOs
Discretionary Resach Fund.
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The Effects of Racial M essagesin Televised Campaign Advertising:
A Multi-Contextual Experi mental Study

Previous resarch on the intersectons of race, political campmign communication and voting behavior
hasfocused largely on two distinct, yetrelated, sets of quegions. First, what perceptions do white votershave
about minoritiesin general and minority candidatesspecifically, and how might those attitudesinfluencevote
choicesin election contess where either a minority candidate or a white candidate chamgoning minority
interegsisinvolved(Sigelmanetal., 1995; Terkildsen, 1993; Williams 1990)? Secand, what forms of racial
mesagesareusedin political campaigns to prime white racial attitudes(primarily relatedto specific public
policy issues, and arethe< racial attitudesrelied upon when making voting decisions (Johnston, 1999;
Mendelberg, 2001; Valertino, Hutchings & White, 2002; Valertino, Traugott & Hutchings 2002)? Although
conclusions regardng the directlink betweenwhitegOexisting prejudicial attitudesand vote choice aremixed,
resarch thus far supports the notion that racial cuesareeffectve in priming such attitudes and in doing so
affecting whitesDvoting decisions.

While we rely on conclusions from these two areasin our presert study, they leave unaddressedthe
following quegion, which we seek to answer: How do racial cuesin political advertising impact voters(both
blackand white) evaluation of both blackand white candidates? This quegion isincreasngly pertinert giventhe
dramatc increase of the minority population in the U.S. (eecially Latino BseeHero and Tolbert, 1995); the
increa® in minoritieselectedto local and state offi ces(Bositis, 2002a), which suggeds that federal election
contedsin certain areaswill increasngly involve minority cardidatescompeting with whites and continued
relianceon redstricting that hasincreagd the number of majority-minority congressional districts throughout
the U.S.

A secand relatively recert shift involvesthe growing ided ogical diverdty within AfricanAmerican
communities Such diversdty is expressedin a number of factors, including: the nonracial typesof policy issues
that blacks say concernthem;the increasng numbers of blacks self-idertifying aseither independerts or
Republicars (whose numbersincreagd 150% between 2000 and 2002); and the changing view of whatblack
leackrship mears (Bositis, 2002b). Though asa whole the vagd majority of black votersarestill regstered
Demacrats and/or vote for Democratic Party candidates this growing diversty islikely to change the degree of
competitiveness among candidatesvying for seas in majority-blackdistricts, which, up to this point, has
gereraly not beenthe cas (Gerber, 1996). In this scerario, then, blacks will be targeted with a wider range of
cardidate mesagesaimedat agreater diverdty of attitudesand policy issues Blackvoterswould increasngly
have to make diffi cult choicesabout the cardidate for whom they vote and, we believe, such mesageswill often
take the form of appeakto racial (AfricanAmerican autherticity.

Thisrealty isthe foundation for a secand quedion addressedin our study: How do appeals to racial
auherticity in political advertising by black cardidatesaffectblack and white constituerts of majority-black
districts in termsof their evaluation of and likelihood to vote for a particular black cardidate? The creaton
ard/or maintenance of majority-minority districts during the redstricting proces have historicaly beenthe
primary averuesfor minority representation in the United StatesHouse of Represertatives While some
disagreeasto the normative berefit of thisreality to the broaderissuesof representation (seeLublin, 1995,
1999), our aim in this projectis simply to understand the effects of diff ering elemerts of communication under
several conditions involving minority and white candidatesand regpondents. Assumptions about why black
cardidatesfare betterin majority-minority districts (particularly majority-blackdistricts) arerootedin models
of group consciousness and group idertity (seeBobo and Gilliam, 1990). Thes sociological models, along
with models of meda effects and those drawn from political psychology, inform our purposesand objectves
for this project

Previous Li terature

Perepions and Evaluations of Minority Candidates

While much scholarship regardng the election of blacks and other minoritiesto political offi ce has
focused on debatessurrounding the efficacy of redstricting policieson descriptive and substartive
representation, comparatvely few studieshave focuseddirecty on individual-level attitudestowards black
cardidatesard offi ce-holdersand the way in which they areevaluated by votersin termsof their fitness for
offi ce.Conclusions from this body of literaure assertthat, by and large, white voterstend to hold negative
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perceptions of black candidatesand evaluate themmore negatively thantheir white counterparts.

Williams(1990), for example, found in a national survey that whenwhiteswereaskedto evaluate black
ard white cardidatesthey more oftenthan not attributed positive characeristics such asOntelligent, OOtard-
working,0and Otustworthy,Oto white candidatesmore thanblack cardidates Others, such as Terkildsen (1993)
have found similar conclusions, adding to the mix the factthat black cardi datesOskin color and tone
significartly effeced whiteshnegative evaluations of them. She concluded that while black cardidatesasa
whole wereevaluated more negatively thanwhite cardidates dark-skinnedblacks wereevaluated most harshly.

Thes studiescite race and skin color asprimary determinarts of whitenegative evaluations of black
cardidates However, other reseaichers such asSigelmanetal. (1995) sugges that deite the correlation
between epoused steredypesand perception or evaluation of cardidates a minority cardidateOsaceis not
necesarily the most saliert predctor of his or her negative evaluations. They conclude thatindividualOs
previously-held ided ogiesand political expeciations of minority cardidatesare more significart factors.

Others such asHowell & McLean(2001), determinedthat, for minority political offi ce-holders their
performarce, rather thantheir race, wasa more significart predctor of whitesOevaluations.

The majority of resaich shows, however, thatraceis at leas one factor among others Thus, it is
importart to further explore what degreeof effectit hason voting decisions. Further, assome scholarspoint out,
it is rather diffi cult to dissociate race and ided ogy because they have beenintegally connectedfor so long
(Kinder & Winter, 2001). These points notwithstanding, the above studiesfail to address whether medated
mesagesmay, in part, be regponsible for the negative attitudesexpressed about black cardidates Paralel
studiesabout racial attitudesand evaluations, however, add to this area of researchby focusing more on priming
procesesthat make such attitudesaccesible and, more specifi cally, the use of medated racial messagesin the
context of political campaigns to do so.

Racil Priming and Implicit Racial Appeak

MendelbergD€2001) work that convincingly arguesthat implicit racial appeak by white candidates
signifi cartly primenegative racial attitudesamong white votershasbeensupportedin subsequert studies
Valertino, Hutchings & White (2002) not only demanstrated support for MendelbergOsonclusions, but isolated
more precisely the kinds of mesagesthat have greatr priming effect. They found that messagesusing imagery
in political ads linking blacks to commerts about undeserving groups hadthe most significart priming effect.
Additionally, their reaults show that racial priming is medated by the accessibility of racein memory, rather
thanself-reportedlevels of the importance of group representation. And they found that expectancy-violating,
negative racial cuesregardng blacks suppressedracial priming, while the violation of positive steredypesof
whiteshad a positive racial priming effect

In arelated study, Valertino, Traugott & Hutchings (2002) found that ads containing racial cues
signifi cartly strengthenedthe impact of idedogy self-placenert in evaluating cardidates This wasegecially so
in cageswhereads portrayed some advartage of whitesover blacks. Conclusions from this study sugged that
group cues(and group racial cuesevenmore) arepowerful in priming political ided ogy.

The auhors in both of these related studiesidentify atleas one significart limitation: the non-inclusion
of African Americanvotersasanaudiernce for consideraton. They state:

In keepng with this practice, we too focus on nonblacks, though we do so reluctartly. We believe that
the theary of implicit communicaion appliesto blacks aswell aswhites though individual differences
will certainly moderate the size of the effect. . . Ultimately, however, the theary of racial priming
must be exterdedto include and understand the reactons of all audience members (Valertino,
Hutchings & White, 2002, p. 78, emphass in the original)

Nedecting to measire the effect on black regpondents is one of two significart gapsin the scholarship. The
secand hasto do with the raceof the candidatesin election contess where racial messagesareinvoked Work
on the (inyfamaus Willie Horton ad from the 1988 presdertial election hashelped us to undergand the impact
of racial messagesin gereral, but camot account for the effect of racial mesageson votersOperceptions of a
racial minority cardidate (seeJamien 1992, pp. 16-42; Kinder & Sanders1996, chapter 9; Merdelberg,
1999; Reees 1997). Furtherall of this work focuseson racist mesages(those thatrely upon existing and
historic negative pred spositions of non-whites), and ignore the possibility of racial messages(those invoking
racein ways that do not link to white superiority) (see Calienrdo & Mcllwain 2005).
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We seek to address both limitations, not by repicating the agpects of the above-cited work that tegs
cognitive procesing, but rather by focusing on the attitudinal and (simulated) behavioral effects of viewing
ads with racial messages We do so first by posing the following quegion: Do racial cuesby a white cardidate
differertially and gereraly affectblackand white votersCcardidate evaluation and vote choice? This quedion
leads us to several hypotheses For our biracial election conted conditions, we have threesub-hypotheses
drawn from a broad hypothess:

H1: Therewill be athree-way interaction betweenrace of candidate, race of participan and type of mesacg,
such that

Hla: White regpondents who view ads containing implicit racial mesagesfrom a white cardidate
running against a black opponent will evaluate the white cardidate more favoraby thanthe black
cardidate and will be more likely to vote for the white cardidate, ascomparedto whiteswho do not
viewracial messages

H1b: Blackregpondents who view ads containing implicit racial mesagesfrom a white cardidate
running against a black opponert will evaluate the white cardidate less favoradly thanthe black
cardidate and will be less likely to vote for the white candidate, ascomparedto blacks who do not
viewracial messages

Hi1c: Regponderts of either racewho view ads containing explicit racial mesagesfrom a white
cardidate running against a black opponent will evaluate the white cardidate less favoraby thanthe
black cardidate and will be lesslikely to vote for the white cardidate, ascomparedto regpondernts who
do not view racial mesages

The first two sub-hypothessarederived from group idertity literatre that suggeds thatin the American
context, racial idertity is oftena powerful predctor of social and political attitudesand behavior (Herring,
Jarkowski & Brown, 1999; Schmermund, Sellers Mueller, & Crosby, 2001). Seweral experimertal studieshave
found consisterncy with these thearies Manipulating news storiesabout crimeasstimuli, Gilliamand lyengar
(2000) found modeg effects of the inclusion of a suspectOsace (black) asavisual cue such that negative
attitudesabout blacks were heightened among white responderts, but not amang black reponderts. We expect
these reaults to be somewhat dependert on the regpondertOslegree of symbolic racism (for white regpondents).
Peffley, Hurwitz and Sndeman(1997), for example, found that whiteswho held negative racial pred spositions
were likely to evaluate blacks more harshly on the racially-chargedissuesof crime and welfare policy thanwere
whiteswith less negative predspositions. The third sub-hypotheds follows M endelberg (2001), who found that
explicit appeak to race violate the norm of racial equality, and are therefore, not gereraly effective.
Addressing thessissuesin depth fillsa gapin the literaure by concertrating on racial messagesthat are
usedto directly affect support for a minority cardidate. While this agpectof the study is a unique contribution
to the existing state of knowledge, the secand part of the study movesforwardinto territory that hasheretofore
beenvirtually absert in the literaure, but thatisincreasngly relevart.

AfricanAmericanVoter Ps/chology and Behavior

Though there are a few exceptions, nearly all black membersof Congress have come from districts that
arecomposed of amajority of black constituents (so-caled Onajority-minority districtsO)(Lublin, 1995, p. 125,
note 5). While the value of these districts to secure adequate represertation for the black community is debatable
(seeBemoit & Shepsle, 1995; Guinier, 1995; Handley, Groffman& Arden 1994; King, Bruce & Gelman 1995;
Lublin, 1995), their existencetypifiesthe reality of black represertation in Congress to date. Underganding the
dynamicsof voting behavior within such districts, then, is animportart, but negected agect of political
psychology and political communicaton. As mertioned by authors cited above and others very little is known
about how and why African Americans make voting decisions gereraly, or how they regpond to political
advertising more specffi cally. Blacks have gererally beenseenasa monolithic voting bloc, but thisisan
increasngly incorrect assumption (Morris, Roberts & Baker, 2001). Accardingly, two significart psychological
factors may have a bearing on blacksOvoting decisions: racial group idertifi caion and politicalidedogy (which
also relatesto views about appropriate metods of political strategy). Black cardidatesrunning in majority-
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blackdistricts, we suspect, will increasngly express thes facborsin appeak to racial autherticity.

Smith (1989) arguedthat black politics aredegererating because of the decreasng fidelity to which
blackpoliticians (and blacks in gereral) have, in the absence of a highly racially charged atmosphere (as
comparedto the 1960s and 1970s), devoted themselvesto race-basedpolitics. Charackrizing the reaults of such
atrend, Smith statesthat O[]i ke the transformaions of blackmusic, it will be ahollow victory if in order to
acheve equitable descriptive-symbolic represerntation blacks are requiredto sacrifi ce their substartive policy
agerdaO(p. 161).

Suwch attitudesabout blackidertity, idedogy and social acfion have arisenfrom the history of American
culture that hasnecesitated (a) the development of psychological beliefsabout the self to combat double-
consciousness; (b) blackpolitical solidarity to gain power and legtimacyin fighting arti-black sertimert ard
power; ard consequertly (c) the entanglement of race with specific politicalissues(or idedogies. The literatre
firmly supports the breadh and depth with which ideasabout individual idertity gereraly, and blackidertity in
particular, contribute to Afri canAmericarsCcognitive procesing of politicalinformation and decision-making
(Allen, Dawson & Brown, 1989; Gardy, 2001).

Black psychology emergedin the 1960s asaregonse to what wasseenasa biastowards white models
of psychology. The standard form of psychology, already preoccupied with notions of individual personality,
wasamerded by black psychologists who positedthe needfor the developmert of OatherticOblack idertitiesto
counteractblacksOnterralizedhatred of themselvesgivenwhite perceptions of them (Akbar, 1984; Hall, Cross
& Freede, 1972; White, 1972). This concept of what would constitute a OteathyOserse of self for the black
individual hasperdsted asa necessary condition for proper psychological functioning (Cross, 1991; Grossman,
Wirt & Davids, 1985; Phinney, 1990; Shelby, 2002; Thompson, 1999, 2001).

Whereblackidertity development wasthe individual psychological regponse to the problemof racism,
the notion of blacksolidarity (group idertity) becane, araund the sametime, the group political regponse. It was
suggegedthatin order to gain the political agency necessary to redress problems associated with AmericaOs
racist pad, blacks would needto bard together under a common bamer of idertity and political strategy to
attain gains in the political and socioeconomic contexts of the day (Clay, 1993; Smith, 1989).

The necessary final stepin this process of African Americansocializaion was the entanglemen ard
association by blacks with a particular political ided ogy, which includesboth their stanceson particular Gacial O
ard Omn-racialOpolicy issues aswell aswith political party alliances(Glaser, 1995). Although African
Americanpolitical alliancesstill strongly favor the Democraic Party, blacksGand whites0 ssue concerrs have
largely converged A recert poll reveak that the economy, world affairs and terrorism werethe top three
concerrs for both blacks and whites and that the number of blacks self-idertifying with the Democratic Party
decreasedalmost 24 per cent between 2000 and 2002 (Bositis, 2002b). Further, thereis growing support for
what have beenseenas@onservativeQor Republicanissue positions: favoring school vouchers Sccial Security
Invegmert Accaunts, and Presdent BushOdaith-basd initiatives(Bositis, 2002b).

In summary, it is rea®nahe to expectthat African AmericarsOvoting decisions will be heanily
influencedby the following: the degree to which African Americars strongly idertify themselvesindividually to
aracial group and the degee to which they idertify with members of the larger racial group; their political
idedogy; and strategesto realize political goals, all of which also vary with other demographic factors such as
age, income and reddertial setting (seeCohen& Dawson, 1993; Bledsoe et al., 1995). As Morris, Roberts &
Baker (2001) point out, however, these facbors are largely out of oneOsontrol atthe momert whenoneis
making a voting decision. What canbe controlledand varied signifi cartly are the kinds of mesagescardidates
use to persuade voters Giventhe cultural foundations that produce Afri can AmericarsOndividual attitudesard
beliefsabout normatve political practice, the form of racial appeal usedby cardidateswill seekto primebladk
voterdsense of autherti city inrelation to the attitudesoutlined above (seeBledsoe, Sigelman& Combs, 1995;
Cross, 1991; Davis & Daverport, 1997; Kinder and Winter, 2001; CSccial Science and the Citizen02001).

Racal appeak in all-black elecion contegs have becane more common asof |ate (see Mcllwain &
Caliendo 2004). Pertapsthe most fitting and recert examgde of the kinds of mesagesthat pervade this kind of
scerario is the 2002 Democratic primary conteg for Alabamad§th Congressional District, which pitted Earl
Hilliardagainst Artur Davis. Press accaunts of the conted pivotedon the raceissue, particularly with regpectto
the interpretation thatthe incumbert, Hilliard, wasclaiming that "his lighter-skinned opponent [wag not really
blackatall" (Harnden, 2002). For their part, the candidatesalso participatedin discussions about black
auherticity, which foreshadows what we expectto be anincreasngly common themein more competitive
majority-minority districts.
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Though we are primarily interegedin underganding blackvoter€regonsesto such mesages we are
also concerned with the regponsesto the same messages by white voterswho are constituerts of majority-black
districts. Giventhat resarchshows thatincreagdlevels of competitiveness in majority-blackdistricts (sparked
by agrowing gapin politicalidedogy, strategy and radal idertifi cai on amang blacks) increagsvoter turnout
amang both blacks ard whites(Gay, 2001), underganding how African American cardidateOappeak to racial
auherticity affectwhite voterswill likely have far-readiing implications.

Accordingly, the remaining quegions exploredin our presert study are asfollows: first, what effect do
racial appeak to black autherticity by black cardidateshave on black votercardidate evaluation and vote
choice?;and secand, are blacks and whitesdifferertially affected by such appeak? These quedions leadto the
following hypotheses

H2: Therewill be atwo-way interaction betweenrace of participant and type of message, such that

H2a: Black participarts who view ads betweentwo black cardidatesare more likely to have
favorabe evaluations for the candidate whose ad appedsto racial auherticity (implicit or explicit),
and are more likely to vote for him thanthe cardidate who doesnot, ascomparedto white
participarts.

While racial messagesmay have a disconcerting effect on somewhiteswhenused by a white candidatein abi-
racial elecion, the extart literaure suggeds that the lack of idertity invesgmert by whiteswill have little effect
comparatively on white votersasopposedto blacks. For instance, McIntosh (1992) suggeds that few whites
acknowledge their position of privilege above blacks and other minorities Jackson & Heckman(2002) similafy
sugges this by idertifying white college studertsQlack of concern over acirculatedracial Olate mesage,Oas
comparedto the reaction of black studerts. These and other studies sugges that becase blacks have more of a
stake in the outcome, they, more than whites will be affected by anappealto racial autherticity (whether the
appealis mack explicitly or implicitly) thatis boundedwithin the confinesof a primarily African American
community (i.e., majority-minority districts, wheresuch appeak will gererally be used).

H2b: Black participants who view ads betweentwo black cardidatesare more likely to have favorabe
evaluations of, and are more likely to vote for, the candidate whose ad appeals to racial autherticity
thanthe cardidate who doesnot, ascomparedto black participants who view ads in which no appealto
racial auherticity is mack.

Sincethereis adearth of literaure on this directissue (asnotedabove), there is little directthearetical rooting
for this sub-hypotheds. However, relatedliteraure suggeds that anappeal to autherticity will have a positive
effect on the cardidate who usesit and a negative effect on the candidate who is said to be ObssOatthertic.
Justifi cation for this stemsfrom underganding what an appealto racial auherticity realy is. Quegions about
racial auherticity have emergedwithin popular and academic discussion of rap music, perhaps more so than
any other form of expression. Those reseaiching such areas such asKapano (2002) and McLead (1999) view
autherticity of expression asaway of opposing the threat of assimilation by maintaining a minority groupOs
cdleciveidertity. Accading to eachof them, appeak to autherticity emerge whensuch anassimilative threat
ispresent within agivencontext, ard it appeals to those who maintain a serse of racial group idertificaion,
inducing a greatr serse of the needto maintain racial group solidarity. We sugges that, asa whole, such
idertifi caion exists within a majority-black district wheretwo black cardidateswould likely compete with one
another. Additionally, we suggeg that an appealto auherticity will be succesful becatse it suggeds that not
voting for the GautherticOblack cardidate may translate into aloss of social and political cagtal and diminish
the collectve idertity of votersracial group members. Pertaps most of all, we expectthat such appeak would
be succesful becatse they implicate the voterin these possible detrimertal effects (if he or she decidesto not
vote for the OatherticOblack cardidate).

H2c: White participarnts who view ads betweentwo black cardidateswill evaluate the candidate who
makesanimplicit or explicit appeal to auhenticity more negatively and will be less likely to vote for
him, ascomparedto white participarnts who view ads in which no appealto racial auherticity is mace.
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If H2aisjustifiedbecaise whiteslack theidertity and interes invesmert (comparedto blacks) reaulting in
differertial effects of anappealto racial autherticity, the converse providessomejustificaion for H2c. Thisis
to say thatan appealto racial auherticity may sugged to a white voter that the black candidate who holds
himself or herself out to be more authertic will favor blackinteregs over their own. Further, anexplicit appeal
similarly violatesthe norm of racial equality, which should serve to undermine the message of the
communicabr. Measiremert ard analysis of this aged of the project is somewhat complicaed by BerinskyOs
work (2004, egpecially chapter 3; seealso Berinsky 1999, 2002), which fi nds that whitestend to shield attitudes
that cut against the norm of racial equality with regardto racially relevart policy preferencesor vote choicein a
biracial election by claiming that they O@nOknowOtheir position or for whom they will vote.

M ethods and Data

Although thereare certainly importart and idertifiable limitations of experimental work, it providesthe
most useful methodology to study the processesof decision-making and attitude formation. While exterral
validity is compromised, interral validity is greaty heightered As Gilliamand lyengar (2000) note,
O[e]werimerts have the well-known advartage of greater precision in esimaing causal effectsO(563). This
pilot study hasthe additional disadvartagesof using undergraduate studerts asresarch participarts. While
thereis no ahility (or intert) to gereralize from the reaults, thereis much that canbe undergood about the
percepion of minority cardidatesand the procesing of racial messageswithin these constraints.

In anattemp to provide control (see Shadsh, Cook & Campbell, 2002) we hold gender constart. We
chose to use male candidatesprimarily because there are (and have been far more male membersof Congress
thanfemale members of Congress. Although we find that unacepab e at anormative level, we are concerned
that using female candidates(or one female and one male cardidate) would introduce confounding factors to the
desgn. For this study, we have two election scerarios for the United StatesHouse of Represnatives onein
which ablack male is running against a white male and one in which two black malesare running against one
arother. We do not mertion either candidateOparty identifi caion atany time.

Sampes

Our total samde sizeis 177 participarts (see Tabe 1 for descriptivesof the sample), but we conceptualizethe
study in termsof two separate samges those who were exposedto the biracial conteg (David Jackson, ablack
man versus Bob Herbert, a white man) and those who were exposedto the all-black contes (David Jackson
veraus Vincert Fox). Participarts were undergraduate studerts atsix different collegesand universtiesin the
United States While studerts of all raceswereincluded in all experimertal conditions, thereweretoo few
white studerts involvedin the Jackson/Fox conteg conditions and too few black studentsinvolvedin the
Jackson/Herbert conteg conditions to allow appropriate statistical teds for this small pilot study. Accardingly,
we isolate participarts by race to teg our hypotheses with the consequence of not being able to tes sub-
hypothesesH1b and H2c. Asthisstudy isapilot for a much larger study (with anadult samge), we are
reluctart but willing to acceept this limitation.

[Tade 1 about here]
Stimuli and Experimertal Procedures

For the larger study, we will employ a2 X 3 X 2, postted-only independert groups experimental
desgn.? Giventhe racial composition of the conditions (asnotedabove), this pilot utilizesa 2 (race of

2 Pat of the purpose of the pilot wasto ted the potertial effectof having a preted/posttes desgn. We were
concerredthat attitudinal itemssuch asthe Symbolic Racism 2000 Scale, the Multidimersional Invertory of
Black Idertity, or evenpoliticalidedogy and party identification maybe primedby exposure to the campaign
advertisements and quegions about the cardidateswith a postteg-only desgn. Altermately, we were concerred
that a preteg/posttes desgn would prime participarts to watch the advertisements diff erertly, thereby affecting
the procesing of the mesages We useda preted/posttes desgn on approximately one-third of the participarts
in the Jackson/Fox conditions and found no statistically significart differencein the mears of vote choice, the
difference in feeling thermometer measiresof the cardidates symbolic racism or blackidertity.
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cardidateg X 3 (type of racial mesage) desgn. The stimuli are30-secand television advertisemers for two
cardidatesin afictitious elecion scerario (though participarts werenot informedthat the conteg isfictitious
until the debriefing). All of the ads arecontrag ads (see Jamieson, Waldmam & Sherr, 2000). Ads for each
cardidate were producedso that the differercein ad contert resdesprimarily in the form of racial appeal
mack (explicit vs. implicit vs. none) and the raceof the cardidates(black/blackvs. whiteblack. The spots
were repeated so that each spot wasviewedtwice. After the videos arecomplete, participants were handed a
paper-and-percil posttes and were delriefedafter all surveys were callected

Ad Messages

To detemrmine how to construct the typesof mesagesfor each of the categoriesof racial mesages we
contert aralyzednearly four hundred Congressional campaign advertisemerts run between1992 and 2002 in
raceswhere atleas one of the cardidateswasAfricanAmerican This study reveakd a set of patterns that
sugges the gereraldimersions of the kinds of contert thattend to be usedand maripulatedto evoke a particular
kind of racial message. Thes include the presence or absenceof the black opponertsCphotograph in the ad, the
racial makeuwp of arcillary (non-cardidate) individuals featuredin the ad, the presence of racially suggedive
language (e.g., common code-words such as Qvelfare OOnner-city,Oetc.) and/or images and the tone of the ad,
which gererally took the form of anattack or contrag ad when some racial mesage wasconveyed (Mcllwain &
Caliendo, 2002).

We then conducted anexperimertal study to ted the eff ectof racial messagesusing actual candidate ads
that conform in part to those described above (in the white vs. black conteg). We found that the ads generated
reponsesfrom participarts consistert with MendelbergO$2001) conclusions about the efficacyof implicit
racial ads above explicit mesagesor none atall (Caliendo, Mcllwain & Karjala, 2003). Additionally, acas
study of the 2002 election conteds that featured an African American cardidate reveakdthatracial mesages(in
white vs. blackand black vs. black contegs) were used and constructed by cardidatesthrough imagesand
language (code-words) usedin eachof the ads described above (and in mary instancesthey areexact
repications of parts of actual ads) (Caliendo & Mcllwain, 2004).

Rather thanrely on existing advertisemerts, we commissioned eight spots to be producedso that we had
complete control over the maripulation of mesagesin eachcondition.® We began with storyboards of potertial
implicit and explicit messagesand discussedthemwith a focus group of graduate studerts in the Departmert of
Cultureand Communication at New York University. We settledon using only one substartive policy issue
(education) to minimizethe possibility thatasecand (or third) policy position might actasanintervening
variable.

In developing implicit appeals to race, we followed Mendelberg (2001) by combining racially-
suggedive visuals with language that, divorcedfrom theimages doesnot invokeracial atitudes For the ads
with explicitly racial appeals, we combinedthe same imagesusedin the implicitly racial spots with explicitly
racial language. The type of racial appeal variesfor only one of the cardidatesin each scerario. Accordingly,
we kept relatively constart the advertisemerts by the other candidate (David Jackson), altering only the name
and image of the opponert. All of the cardidatesare male (asnotedabove) and approximately the same age.
The two AfricanAmericancardidateshave relatively similar skin tones (see Terkildsen, 1993). A de<ription of
the ads usedin each condition is providedin Appendix A.

Past-hoc analysis of the data providessome meaaure of validity for the mesage maripulations we
constructedin the ads. In the bi-racial conteds, a cross-tabulation of condition with participantsOperception of
who Opayedthe race cardd(black cardidate only, white cardidate only, both, or neither) shows that 85% of
regponderts believedthat the white candidate played the race card (and not the black candidate) in the explicit
condition, ascomparedto 37% in the implicit condition and 15% in the no racial contert condition. Taken
together, these fi ndings sugged that the mesagesin these conditions wereproperly constructed

Similarly, in the all-black conted there is a clear distinction about use of Ohe racecard.O While
regpondernts werein agreanert that neither candidate playedthe race card whenthere wasno intended racial
mesage (63%), they recaynized whenaracial message wasused. In the explicit condition, 68% of participarnts
notedthat Fox playedthe race card, ascomparedwith 34% who believedthat he did so in theimplicit condition
and 22% who believedthat he did so in the condition wherethere wasno racial message.

% We have applied for more extersive funding that would erable us to use anadult population, randomize the
conditions for participarts, and add athird conteg (white v. white) for anadditional control.
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Variabes

Two primary deperdert variablesDbcandidate evaluation and vote choice Bmeasire participartsO
regponsesto the stimuli. Thefirst variable is meadured by a quedion aking participarntsto indicate for which
cardidate they would be most likely to voteif giventhe opportunity. The secand variabe measiresthe
regpondentsCratings of both cardidateson a feeling thermometer ranging from 0 to 100. To deal with the fact
that these dimersions might vary greaty from one regpondent to another, a new variale wascomputed by
subtracing one cardidateOscore from the other ard using the differertial score asthe indicabr of cardidate
evaluation for eachregpondent (seeKam and Kemey, 1999; Smith etal., 1999). Finally, we aked
participarts to indicat their percepiion of which cardidate playedthe racecard.’

There area number of independert variad esthat we use aspred ctors or controls. Besdesdemagraphic
informaion (sex, age, race), participants wereakedto indicat their politicalidedogy on a 7-point Likert scale
ranging from Gextremely liberalOto Gextremely conservative OAlso included wasanindicabr of respondertsO
partisanship (recadedto a 7-point Likert scale). Scaesfrom the Herry and Searg2002) Symbolic Racism 2000
Scak wereincluded asa potertial covariate for white participarts. The scale is the most recert of several
verdons of the scale (seeKinder & Sears 1981; Sears vanlLaa, Caillo & Kosterman 1997).

Finally, scoresfrom part of the Multidimersional Invertory of Blackldertity (MIBI), which measires
the threestade dimersions blackidertity (Selersetal., 1998), wasused asa possible covariate for black
participarts. It is comprised of three scales(Certrality, Regard and Idedogy). Paticipants areakedto regpond
regardng the extert to which they agreewith the itemsusing a seven-point Likertscale. The 36-itemIdedogy
scale consists of four subscales(nineitemseach that measire attitudesabout the way blacks should act The
four subscalesinclude Assimilation, Nationalist, Humanist, and Minority. We usedthe Humarist subscale.

Reaults

As noted above, while weinitially intendedto address our hypothesesrelated to the effecis racial
messagesin bi-racial and black-only election contegs might have on both black and white regponderts, we were
unableto do so. Our participart pool waslargely skewed such that there were too few black participartsin the
bi-racial conteg scerario and too few whitesin the only-black scerario to perform ary statistical analysis. Thus,
while our hypothesesrelatedto the differertial effects racial mesagesmight have on whitesand blacks in both
election scerarios, we are able to analyze such mesagesin bi-racial contegs on white votersand appeak to
auherticity only on blackvoters

In our amerded?2 X 3 dedgn, we proceededto ted our primary hypothesesregarding the effects of
racial mesageson white votersin a bi-racial elecion conted, and the effects of appealsto racial auherticity on
blackvotersin the contes where both cardidateswereblack Summary reallts for key variablesare found in
Tabe 2.

[Tade 2 about here]

White Voters Bi-racial Conted

For the biracial conditions (all white reponderts), our primary hypothess mirrors MendelbergD<2001)
findings that: (H1) White regpondents will view the candidate who usesanimplicit racial appeal more favoraby
thanthe cardidate who usesno racial appeal or anexplicit racial appeal White regpondents will also be more
likely to vote for the cardidate who usesanimplicit appeal

When we examine de<criptive statistics for significart differenceson repondentsOvote choiceard
difference in mears teds for cardidate evaluation, the racial mesage manipulation appearsto work asexpected,
confirming our hypotheses A cross-tabulation of experimertal condition by vote choiceyields a statisticaly
significart X? (12.60). When Herbert usesanimplicitly racial message, he is rewarded with nearly 55% of the
vote (comparedwith only 31% of the vote in the condition whentherewasno racial mesage used). Whenhe
usesanexplicitly racial message, however, he earrs only 12% of the vote. Similarly, adifferencein meanstes
for the differencein feeling thermameter scoresbetween the two candidatesshows that Jackson hasa net
advartage of 6.7 pointsin the condition with no racial message, but that advarntage dropsto 2.7 in the condition

* Relevart question wordings canbe found in Apperdix B.
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where Herbert usesanimplicit mesage. WhenHerbert usesan explicitly racial mesage, JacksonOset
advartage shoots up to 27.2 points. An ANOVA ted confirms statistical signifi carce for the difference in these
mears (F=8.27, p < .01). Additionally, PearonOsivariate correlations show moderate relationshipsin the
expecieddirecion betweenthe explicit experimertal condition and HerbertOdrustworthiness (.33), his akility to
handle the educaton issue (.37) ard perception of HerbertOsampaign (.45). Takentogether, these reaultslerd
confirmaion to the notion that the mesagesweredesgned properly, which wasanimportart part of this pilot
study.

Of course, we areinteregedin more thanjust the main effects of the experimertal treatmert on
repondertsOmeasiresof cardidate evaluation. We also teged whether or not regpondertsGexposure to
differert racial mesageswere acually significart pred ctors of respondentsCchoicesgivensome thearetically-
drivencontrols. The reaults here tell aslightly different story. Tabes3 and 4 present reaults of regession
models that teg the effectof the experimertal conditions on the two dependent variabes(vote choiceand
feeling thermometer scoreg controlling for politicalideology and either symbolic racism (in the white samgde)
or blackidertity (in the blacksample). While all of the signs arein the expecteddirectons, many of the
indicabrs do not meet standard levels of statistical significarce.

Table 3 presensthe reallts of regression models for the deperdent variable calculated by subtracting
the feeling thermometer score for Herbert (in the white samgde) or Fox (in the blacksamgde) from the feeing
thermameter score for Jackson. Accardingly, positive valuesindicate support for Jackson, while negative
valuesindicat support for Herbert or Fox (the cardidateswhose type of racial mesage varied), regectively.
The constart refl ects value for the simulation condition whereneither cardidate useda racial mesacge (a
variab e for that condition wasexcluded from the modelsto prevert full saturation). Among the white sample,
participarts in the implicit condition tendedto support Herbert more thanthose in the condition where Herbert
usedno racial mesage, though the effectis not statistically significart. When Herbert used anexplicitly racial
message, he suff ereda backash effect, aspredcted. ParticipartsQlevel of symbolic racism affected their
support for Herbert, irreective of what mesage they saw: the higher the level of symbolic racism, theles
support for Jackson (the black cardidate).

[Tade 3 about here]

Table 4 feauresmodels that allow us to examine effects of the experimertal conditions on vote choice,
operaionalizedasadummy variable where 1=a vote for Herbert or Fox (the cardidateswhose message type
varied). Thereaults mirror those from Talde 3. In the white sample, participarnts who viewedimplicit mesages
by Herbert rewarded him, while those who saw his explicit message punishedhim (neitherindicabr is
statistically significart). Symbolic racism worksin the expecteddirecton, with higher levels berefiting the
white cardidate (Herbert).

[Tade 4 about here]
Having found mixed support for our primary hypothesesfor white responderts involvedin a bi-racial
election conteg whencontrolling for symbolic racism and ided ogy, we now move to black participartsO

regponsesto appeals to racial autherticity in the conteg thatincludedtwo black cardidates

Black Voters, Black Candidates& Authertic Appeals

In our campaign scerario involving two black candidates our first hypotheds (H2a) wasthat
participarts will feelmore strongly about the candidate who makesan explicit appealto racial autherticity
thanthe cardidate who makeseither animplicit appeal or no appeal atall. The suspicions of resaichers
who speculated about the narrowness of our callective undergdanding of how racial mesageswork (since
almost all studiesinvolve white regpondents) aresomewhat borne out by our data. In short, racial mesages
do not work the same way in the context of anall-black electon conteg with blackregponderts. A
crosstabulation of vote choice with experimertal condition (which yields a statisticaly insignificart X? of
1.23) shows that while Fox is the preferred candidate in this population, he actually doesbeg whenhe
communicatesno appealto racial autherticity (78% of the vote). His percertage declinesslightly whenhe
usesanimplicitly racial message (69%) and a bit more whenhe usesand explicitly racial mesage (64%).
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A differencein mears ted for the differencein feeing thermameter scoresbetweenthe two cardidates
also confirmsthistrend: Fox hasa 23 point advantage over Jackson in the condition with no racial mesages
which slipsto an 11 point advartage in the implicit message condition and down to only a4 point advartagein
the explicit mesagescondition. An ANOVA procedureyields a statistically insignificart differencein the
mears betweeneach of these threeconditions and the thermameter differertial variabe (F = 1.96, p = .149).
Thereis acleardistinction about use of Ohe race cardOthough. While reponderts were in agreemert that
neither cardidate playedthe race cardwhentherewasno intenrdedracial message (63%), they recajnizedwhen
aracial mesage wasused In the explicit condition, 68% of participarts notedthat Fox playedthe racecard, as
compared with 34% who believedthat he did so in the implicit condition and 22% who believedthat he did so
in the condition where therewasno racial messace.

Again, we ted the predctive capacity of exposure to appealto auherticity, along with models that
include blackregondertsOevel of blackidertity and idedogy, and interactions betweenimplicit and explicit
appeak eachwith black idertity and idedogy. In Table 3, we seethat for the black sample, the reaults are
similarto the white samge once we control for idedogy and blackidertity, with one notable excegion: implicit
and explicit messagesboth tendedto help Jackson (the target of the mesageg. Thatis, thereis no differencein
direction betweenthe use of animplicit and an explicit racial mesage in this context. The MIBI scaleisin the
expecteddirection: higherlewvels of blackidertity translate into more support for Fox, the cardidate who
empdoyedracial messages(though it must be notedthat this coefficiert is not statistically significart). With
regpectto vote choice (Tale 4) for the blacksamgde, while none of the predctors reach standard | evels of
statistical significarce,all signs correond to the findingsin Tale 3. The existence of any racial mesage
translatesinto more support for the cardidate who is the target (Jackson), and higher levels of black idertity lead
to support for Fox.

The OLS regression tegs of both predctive models of blackrepondertsQevaluations of black
cardidatesproved hollow, reveaing no effects of the differernt kinds of appeakto racial autherticity to which
regpondents wereexposed Giventhes reallts, we initially consideredthat perhaps implicit and explicit
appeak to racial auherticity have no meaningful distinction in termsof their effects on black regponderts.

To explore this further, we collapsedthe experimertal condition indicatbrs into two categories no racial
message and racial message (combining the implicit and explicit condition indicatbrs). A crosstabulation
with vote choice ard this new indicabr doesnot yield a statistically significart X? (1.04), nor doesan
ANOVA procedure with the difference in feeling thermometer scoresreachthe convertional level of
statistical signifi carce betweenthe two groups (F = 3.23, p = .076). As with the uncollapsedindicatbr of
experimertal condition, thereis evidence that regpondents recagnizedthat someme Opayedthe race card O
but sometendedto attribute it to Jackson, aswell: 47% of those in the conditions with an explicit or implicit
message notedthat Fox playedthe racecard (asdedgned), but anadditional 20% indicated that both
cardidatesdid.

To provide addition confirmation of this trend with the blackregponderts, we redicaedthe OLS and
binary logistic regession teds from Tabes3 and 4 with this new callapsedindicator. The reaults for vote
choice mirrored the model with the conditions enteredseparatly (no statisticaly significart effects), though
the new collapsed condition indicabr is statisticaly significart (B = 25.96, p < .05) in predcting higher
feeling thermometer support for Jackson when Fox used animplicit or explicit racial message comparedto
whenno racial mesage waspresert.

These somewhat curious reaults in the black sample of subjectsis mitigated by the unequal distribution
in support for Vincert Fox amang regpondentsin all experimertal conditions (measired by both vote choice and
feeling thermometer differertial).® Such support waswidespreadand included variab esoutside of those we
directy teged Fox wasovemwhelmingly seenasmore trustworthy, more equippedto handle educaton, and ran
amore favorable campaign in the esimation of mast responderts.

® In asense, David Jackson had no place to go but up in this samge. Asnotedabove, Fox erjoyeda 23 point
meanthemrmometer leadin the condition wheretherewere no racial messages(65.5 to 42.8), ard the lead
narrovedabit in the condition whereFox used animplicitly racial message (59.8 to 48.9) and a bit more still in
the condition where Fox used an explicitly racial mesage (55.8 to 51.7).
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Discussion

The purpose of this study wasto compare the effects of racial messagesin bi-racial elecion contegs
betweenwhite and black potertial voters We also wartedto compare these two groups in temrms of the effectof
appeak to racial auherticity. While we were not abe to teg what we thought would be one of the most
significart agects of this study Bits comparative framework betweenwhite and black participarts Bwe believe
that, degite the limitations, there aresome significart findings.

First, while the priming effects of implicit racial messageson white votershave beenarguably
egablished, scholarshave not agreedasto what empirically constitutesan OmplicitOracial message in televised
political advertising or otherwise. One of the strengths of our study wasour ahility to construct and teg spedfic
maripulations of racial mesagesthrough combinations of language and visual images The reaults show these
maripulationsto be largely succesful. Thatis, not only did our sample of white participarts regpond to implicit
and explicit appeak in the ways that we hypothesze based on the literatre, but our additional measire of
regpondert recagnition of racial messages(the OacecardOguedion) supports the validity of our own
maripulations ard providesevengreater strength to someimpliedassumptions behind previous literaure in this
area Thatis, the theary of implicit racial appeals holds that white regpondents do not recaynize the racial nature
of the appealand are therefore freeto be influencedby it in the way intended by the cardidate who employsit.
Further, white regponderts recagnize explicit appeals and rejectit asviolating the norm of racial equality by
punishing the cardidate who employsit. Our reaults clearly confirm these underlying assumptions.

Secand, thisis one of the timesin which the absence of statistically significart results Bfor our all-black
samdebis nonetheless substartively significart. We are charting new territory whenit comesto better
underganding African Americanvoting behavior in general and blacksOregponsesto racial messages
specffically. We know that black cardidatesutilize and find strateg c import in using racial messages and we
know that such appeals, whenaimedat primarily black voters tend toward appeals to auherticity. Previous
resarch, however, providesno directguidance on how to approachthe study of this group, which hasbeen
tradtionally left out of studiesof voting behavior. When it comesto underganding the ways in which racial
mesagesareused and their potertial effects on black voters the reaults hereshow that we camot at all rely
upon the thearetical and empirical models based on white votersand the specifi ¢ kinds of mesagestypically
seenashaving the most effect and being the most OdingerausOPthose that target negative racial predispositions
seento disadvartage blacks over whites

The reaults of this study sugged that distinctions betweenimplicit and explicit racial mesagesdo not
amly eitherin their operaionalizaion or their effect. Thatis, we contend, that blacks, becawse of their historical
relationship with whitesand systems of racism and discrimination, are more apt to pick up on racial mesages
such that black regponderts do not seean explicit message asOeplicit,Oin the serse that it is a non-normaive
form of communicaing. Thereis likely no expectancy-violating psychological processing that, comparedto
whites would leadblacks to view anexplicit mesage in anegative light. And, it islikely that OmplicitO
messages for blacks, are mostly seenasexplicit Deasly recajnizade and accepale.

The failure to produce any significart reaults from models drivenprimarily by reseach on white voters
and racist (asdistinguishedfrom racial) mesagessuggeds the needfor resarchers to think more precisely
about how such appeak might be more relialy constructedgivennot only the mesage, but the characteristics
of different subsets of the audience. For instance, we have argued elsewhere (Caliendo & Mcllwain, 2005) that
appeak to black autherticity canbe concepualizedin five distinct ways. One of these ways, for examge, isas
anappeal to party autherticity in which cardidatessugged that their opponerts are less autherticaly black
because they align themselveswith a political party (Republican) with which blacks have seldom associated
historically. Anotheris anidedogical appealto black autherticity, whichis the kind communicatedin the ads
we producedfor this experimert.

None of these formsof appeakislikely to find footing here,not because they are not rhetorically
OapealngOto blacks, but becatse they arerhetorically unappealing to black 18-20 year-olds who comprised
our samgde. ldedogical and party appeak to autherticity arelikely not to make asmuch difference on those who
arebarely of voting age and have not developed a sophisticaied sinceof political party and/or ided ogical loyalty
one way or another. A refication of the study on anadult samgde, we believe, will likely bearthis out.

Finally, in rethinking the mesage of the authertic appeal, it is possible thatit may have worked
differently if we hadnot necessarily followedthe model of the appeak in the bi-racial conted (thatis,
connecting the appeal to a specific public policy issue). It may be thatthe appeal of appeak to autherticity work



Caliendo, Mcllwain & Caliendo, 2006 13

better Dor certainly differently Bwhennot atachedto a substartive political issue; in that cas, the appeal may
lie with raceitself, not the racial implicaions of a broader politicalissue. Thisisto say that the almost
omnipresert awareress of race amongst blacks, and the likelihood that they seediscussions about race as
significart in aculture thattends to avoid direct racial discourse, may be the nexus of the appealthat would
comethrough more cleaty. It maybe, for instarce, that a black candidateOslaim that his or her opponert is
simply not blackenough (or that he or she is not qualifiedto advocate for blackintereds) is more rhetorically
appealng than muddying the watersof such anappeal with various issue positions in order to demonstrate the
opponentOOeficit of blacknes.O
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Appendix A. Deriptions of Adsin Each Experi mental Condition

Condition 1: Bob Herbert (white) v. David Jackson (black), no racial message
David JacksonOgontrag adon educaion contains no racial mesage. Bob HerbertOsontrag adon education
similarly contains no racial mesace.

Condition 2: Bob Herbert (white) v. David Jackson (black), implicit racial message

David JacksonOsadis idertical to thatusedin Condition 1. Bob HerbertOsd usesthe same verbal script ashis
adin Condition 1, but photographs suggedive of racial division areincludedto creat animplicitly racial
messace.

Condition 3: Bob Herbert (white) v. David Jackson (black), explicit racial message
David JacksonOsadis idertical to those usedin Conditions 1 and 2. Bob HerbertOsad usesthe samevisuals as
hisadin Condition 2, but the verbal script is explicitly racial.

M essage Summari es

Weintroduce a biracial contes wherein David Jackson, a black man is running against Jim Herbert, awhite
man In Condition 1, participarts view contrag ads from both candidateson the issue of educaion, neither of
which contains implicit or explicit referenceto race The adby David Jackson isrepeatdfor eachof the
remaining two conditions for this contes, so that his message is consistert. In Condition 2, participarts are
shown a Herbert ad with animplicitly racial message. The sameverbal script is usedasin the raceneural ad
from condition 1, but the visuals are desgnedto play on negative pred spositions of African Americans by
showing color photos of suburbanschools contraged with blackand white imagesof inner-city schools. In
Condition 3, Jim Herbert direcly appeak to raceby mentioning Ohe color of [the candidateDkkinOat the
outset, ard claiming that JacksonOslanis Ob take money from folks like us to fund inner-city schools that ook
like him.O Herbert mertions the words OgiotaCand Oéfi rmatve educaion,Oard rhetorically aks Odes
equality meanthatitOsight to take money from one group ard giveit to another simply becatse of the color of
their skin?OHe erds by stating that he believesin aneducaion policy OhatisnOjust blackand white O Visuals
arethe sameasin Condition 2. Textual graphicsinclude ared diagonal stampaaoss a photo of aninner-city
school thatreads OacksonO$lart GivesOur Money Away to Inner-City Sctools.O

Condition 4: Vincent Fox (black) v. David Jackson (black), no racial message

David JacksonOsd s iderticalto those usedin Conditions 1 through 3 (no racial message), with the exception
that his opponert isnow Vincent Fox, ratherthanBob Herbert. Vincent FoxOsad similarly contains no racial
messace.

Condition 5: Vincent Fox (black) v. David Jackson (black), implicit racial message

David JacksonOsadisidertical to thatusedin Condition 4. Vincert FoxOsd usesthe same verbal script ashis
adin Condition 4, but photographs suggedive of racial divisions areincluded to creat animplicitly racial
messace.

Condition 6: Vincent Fox (black) v. David Jackson (black), explicit racial message
David JacksonOsadis idertical to those usedin Conditions 4 and 5. Vincert FoxOsad usesthe samevisuals as
in hisadin Condition 5, but the verbal script is explicitly racial.

M essage Summari es

In the all-black election conted conditions, participarts view the same ads from David Jackson (with the script
and imageschangedonly to reflectthe new opponert), aswell asone of threeads from Vincert Fox. FoxOsd
in Condition 1 hasno racial contert in language or imagery. In Condition 2, FoxOsd hasanidertical verbal
script asthe ad with no racial contert, but with the imagesaredesgnedto quegion JacksonOsAfrican American
auherticity by showing him in photographs with white studernts on a college campus. Condition 3 featuresan
explicitly racial adby Vincert Fox, who, standing in a busy intersection with mary African American passers-
by, claimsthathe and his opponent Onay |ook the same on the outside, but the diff erercesbetween[themn]
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couldnObe greater.O As the camera pans out wider, Fox claimsthat Ohis community hasalways beena black
communityOand that heO©alvays been committedto blackinteress Dour intere$s.O A picture of Jackson
appearsabove a caption that reads, OWhat does he know about the black community?O FoxOsoiceorer
continues OWhen| wasgrowing up on the strees of our community, Jackson wasplaying in new playgrounds
in his white suburban neighborhood. When| wasgoing to college here, Jackson wasrubbing elbows with the
white elite athis lvy Leagie univergty.O Thisis accompaniedwith sameimagesof Jackson with white students
on acollege campus asshown in Condition 2. Fox arguesthat Jackson warts Oarr childrenOto Ofdlow his
footstepsOand attend white schoolsin other parts of the city, rather than charter schools that would Ogve them
anAfro-certric educaton by blackteacherswho share their own black experience.O Fox concludesby asking,
OWVho isrealy equippedto fight for blackinteress in Washington: someae whose blackness is only skin deep,
or one who really knows what it mears to be black?0



Caliendo, Mcllwain & Caliendo, 2006 20
Appendix B. Quedion Wording for Key Variables

If you wereabeto vote in the elecion betweenDavid Jackson and Vincent Fox [or Bob Herberf], whom would
you be most likely to vote for based on whatyou know of the two cardidates?

! David Jackson I Vincent Fox [or Bob Herbert]
We would like to know your feelings about these two cardidates Please rate eachof them using whatis caled
a Ofeling thermameter.O You may use any number from 0 to 100 for arating. A rating between50 and 100
degeesmeans that you feelwam or favorabie toward the cardidate. A rating between0 and 50 degeesmeans
that you donOtfeel too favorabe toward the cardidate. If you do not feel particularly warm or cold toward a
cardidate, you may rate him a 50.
David Jackson

Vincert Fox
[or Bob Herberf]

It hasbeenargued that some politiciars or cardidatesfor political offi ce Opay the race cardOmearing that they
attempt to use racially charged messagesto influence voters To what extert do you believe that David Jackson
or Vincert Fox [or Bob Herbert] Opayed the racecard?O(Pleas indicat the reponse that bes matches your
belief.)

I David Jackson playedthe race card but Vincert Fox [or Bob Herberf] did not

I Vincert Fox [or Bob Herbert] playedthe racecard but David Jadkson did not

I Both David Jackson ard Vincert Fox [or Bob Herbert] playedthe race card

I Neither cardidate playedthe race card



Jackson (African American) v. Herbert (white)

Race
White
Gender
Femae
Male
Y ear
First-year
Sophomore
Junior
Senior
Mean age
Mean PID
Mean ideology

83 (100%)

66%
34%

11%
24%
27%
39%
21.60
451

3.92

Jackson (African American) v. Fox (African American)

Race
African American
Gender
Female
Male
Year
First-year
Sophomore
Junior
Senior
Mean age
Mean PID
Mean ideology

94 (100%)

46%
54%

36%
54%
7%
2%
20.09
2.50

348

Caliendo, Mcllwain & Caliendo, 2006 21

Table 1. Profile of Participants for Each Election Contest

Note: Participants were college students at six colleges and universities in the South, Midwest and Southeastern United

States. Original N=252 (number of participantsincluded for analysisis 177). Party identification is measured by way of a
7-point Likert scale: strong Democrat (1) to strong Republican (7). |deology is measured by way of a 7-point Likert scale:
extremely liberal (1) to extremely conservative (7).
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Table2. Summary of Conditionsand Key Variables

Experimental Conditions
Jackson (African American) v. Herbert (white) N
No racial message by either candidate 13.5% (34)
Implicit racial message by Herbert 18.3% (46)
Explicit racial message by Herbert 13.1% (33)
Jackson (African American) v. Fox (African American)
No racial message by either candidate 13.1% (33)
Implicit racial message by Fox 30.6% (77)
Explicit racial message by Fox 11.5% (29)
Key Variables
Vote Mean Trustworthiness
Jackson v. Herbert Jackson v. Herbert
Jackson 61% Jackson 2.30
Herbert 37% Herbert 261
Jackson v. Fox Jackson v. Fox
Jackson 30% Jackson 2.34
Fox 70% Fox 2.04
Mean Feeling Thermometer Scores Mean Handling of the Substantive |ssue (Education)
Jackson v. Herbert Jackson v. Herbert
Jackson 57.45 Jackson 261
Herbert 46.38 Herbert 2.78
Difference
(Jackson BHerbert) +11.07 Jackson v. Fox
Jackson v. Fox Jackson 243
Fox 2.04
Jackson 47.78
Fox 60.52 Mean Perceptions of the Campaigns
Difference
(Jackson BFox) -13.17 Jackson v. Herbert
JacksonG 252
Herbert@ 2.88
Jackson v. Fox
JacksonG 2.45
Fox® 2.07

Note: The Jackson v. Herbert conditions feature only white participants (N=83) (actual numbers vary due to missing data). The Jackson
v. Fox conditions feature only African American participants (N=94). Feeling thermometers are 0 (cold) to 100 (warm). ParticipantsO
ratings of candidatesCtrustworthiness is measured by way of individual 4-point Likert scales: very trustworthy (1) to very untrustworthy
(4). ParticipantsOperspectives of whether a candidate Os likely to solve the education problemsin AmericaOare measured by way of
individual 4-point Likert scales: definitely would (1) to definitely wouldn®(4). ParticipantsCperspectives of the candidatesGcampaign
tactics are measured by way of individual 4-point Likert scales: very favorable (1) to very unfavorable (4).
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Table 3. Differencein Feeling Ther mometer Scoresfor Candidates

Jackson v. Herbert

(constant)

Implicit racial message by Herbert
Explicit racial message by Herbert
Symbolic Racism 2000 Scale
|deology

N =67
F=7815%**
Adjusted R = .29

Jackson v. Fox

(constant)

Implicit racial message by Fox
Explicit racial message by Fox
MIBI Humanist Subscale
|deology

N =53
F=187
Adjusted R? = .06

Coefficient

51.51 (14.95)**
-10.50 (8.66)

20.57 (9.09)*
-2.82 (.80)**

2.97 (2.00)

-21.03 (20.76)
22.32 (11.51)
31.996 (13.07)*
-1.26 (4.68)
-1.29 (3.29)

Note: Cells contain unstandardized OL S coefficients with standard errorsin parentheses. The dependent variableis a
construction of separate feeling thermometer scores for each candidate (Jackson B Herbert), so that positive values indicate
support for Jackson. Implicit Message and Explicit Message are dummy variables that represent experimenta conditions
(with the Gho racial messageOcondition excluded from the model). The Jackson v. Herbert race contains only white
respondents. The Jackson v. Fox race contains only African American respondents. Ideology is measured by way of a 7-
point Likert Scale where higher values indicate a greater degree of conservatism.

*** p<.001;** p<.01;* p<.05



Jackson v. Herbert

Independent V ariables

Implicit Message Condition
Explicit Message Condition
Symbolic Racism 2000
|deology

Constant

N

Chi-Square
Log Likelihood
Nagelkerke R?

Jackson v. Fox

Independent V ariables

Implicit Message Condition
Explicit Message Condition
MIBI BHumanist Scale
Ideology

Constant

N

Chi-Square
Log Likelihood
Nagelkerke R?

Table 4. Vote Choice

Coefficient

1.6687 (.9170)

-1.0242 (1.0750)
2457 (.0967)*
-.1588 (.2201)

-5.2607 (1.7728)**
69
60.949

69.779
.353

Cosfficient (standard error)

- 5187 (.6580)
- 9237 (.7390)
2739 (.2795)
2612 (.1890)

- 4525 (1.1581)

66
65.167
79.708
.088

Caliendo, Mcllwain and Caliendo 2006

Note: Coefficients generated by binary logistic regression. The dependent variableis a dichotomous indicator of vote
choice where 1=vote for Fox, O=vote for Jackson. Implicit Message and Explicit Message are dummy variables that
represent experimental conditions (with the (no racial messageOcondition excluded from the model). The Jackson v.
Herbert race contains only white respondents. The Jackson v. Fox race contains only African American respondents.
Ideology is measured by way of a 7-point Likert Scale where higher values indicate a greater degree of conservatism.

*** p<.001;** p<.01;* p<.05
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